
bbudolf@gmail.com
linkedin.com/in/brentbudolfson
479-422-2677

Brent Budolfson

Product designer and director with deep experience 
in team development and B2B SaaS for enterprise 
companies. Persistent advocate of targeted, elegant 
solutions across complex systems that alleviate 
friction, uncover efficiencies, and create value and 
delight for their users and tech squads alike. 
Using AI responsibly.

Product Design Director
logixboard, seattle, WA; 2023–PRESENT (REMOTE) EDUCATION

Enterprise Freight-Forwarding Software

Focus: Design Systems, Integrating AI into Processes,  
Bringing a New Product to Market

Masters, Design
Miami Ad School, 2010

Bachelor of Arts, Graphic Design
University of Arkansas, 2007

Product Design Director
SHIPWELL, AUSTIN, TX; 2018–2023 (REMOTE) Certifications

Enterprise Transportation Management Software

Focus: Design Systems, Team Building & Management,  
Process Definition, Feature Work

Supply Chain Planning & Operations 
Rutgers University, 2025

UX Masters
Nielsen Norman Group, 2023

Senior Product Designer
UX Research

KHOROS (SPREDFAST), AUSTIN, TX; 2016–2018 Nielsen Norman Group, 2021

Enterprise Social Media Marketing Software

Feature Work: Analytics Dashboards, Data Exports,  
Planning & Approvals, Design Systems

UX Management
Nielsen Norman Group, 2020

Tools

UX Lead
CONTEXT DIGITAL, COLUMBUS, OH; 2015–2016 (REMOTE)

Figma, Cursor AI, Claude Code, 
Notion, Gong, Fullstory

Digital Agency

Focus: Scotts Gro Mobile, AON References available upon request.

Senior Interaction Designer
MUTUAL MOBILE, AUSTIN, TX; 2010–2015

Digital Agency

Focus: Cisco, 1800CONTACTS, Google, Under Armour, 
Zynga, BSX Athletics, Honeywell, Estée Lauder, Quirky, 
Cigna, National Oilwell Varco, Xerox, General Motors, 
Verizon, Provide Commerce, Tour de France, Blinds.com


